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This program is based on the Victoria Certificate of Education Media Study Design. It comprises two semesters of 20 weeks each. This program provides for two eighteen week semesters allowing time for the usual school interruptions and to give flexibility to extend the time given for School Assessed Coursework – SACs – and School Assessed Tasks – SATs. For Victorian teachers, this is intended as a sample program and must be read in conjunction with the Media Study Design and VCAA website and bulletins.

Assessment overview

Assessment over the year comprises three SACs, one SAT and an exam. The SACs assess the learning outcomes, they are school based, are assessed out of 40 marks and students are ranked in the class. The SACs are subject to moderation against the student’s exam grade. The SAT is assessed at the school but is subject to review by visitation by the Victorian Curriculum Assessment Authority – that is, reviewers can come to the school and independently assess the SATs. The exam is at the end of the year and is in three parts, reflecting the SACs. 

Assessment weighting

SAC 1 – Narrative 8%; SAC 2 – Social values 6%; SAC 3 – Media influence 6%. Total SAC = 20% of final study score.

SAT – Media production skills, Media production plan and Media product = 35% of final study score.

Exam – Three sections: Narrative, Social values and Media influence, two-hour written exam = 45% of final study score.

Unit 3 

Narrative and media production design 

Areas of Study 

Narrative – This involves examining the role of production and story elements in a fictional narrative and how they combine to engage the audience. NB – it is required that students study two fictional texts of over an hour in length – for a list of recommended films see the Unit 3 teacher update of this website.

Media production skills – This involves examining how media equipment can be used to present ideas, achieve effects and explore aesthetic qualities.

Media production plan – This involves creating the plan for the media product to be produced in Semester 2.

There are two main ways of approaching the study of narrative texts. The method used here is to view the texts first and then discuss the operation of production and story elements using the chosen texts (and others) to illustrate the theories. The other method is to study the operation of production and story elements and then to view the films and see how the operation of production and story elements occurs in the chosen texts. Which method is a matter of personal choice, if you wish to use the latter method, reverse weeks 1–4 below.

	Narrative – Area of Study 1

	Week 
	Key knowledge 
	Activities/Key questions
	Text reference 

	1
	Text 1 
	View film – give students background to film’s history, production period and why film has been chosen for study.
	

	2
	Preliminary discussion of story elements
	Discussion and short answer work by students.

· Students to write a short description of the narrative 200–300 words.

Key discussion points

· Why was the story told in the way it was? 

· Whose eyes do we see the film through? Does it change?

· Who were the main characters? What were their distinguishing characteristics?

· What was the most critical scene in the film? Why?

· What is the significance of the film’s name – what other names could the film have?
	Heinemann Media 2 Narrative chapter pages 3–4 (students will also benefit from reading the Storytelling chapter in Heinemann Media 1)



	3
	Text 2
	View second film – give students background to film’s history, production period and why film has been chosen for study.
	

	4
	Preliminary discussion of production elements 
	Discussion and short answer work by students.

· Students to write a short description of the narrative 200–300 words

Key discussion points

· What camera work did you notice in your first viewing?

· Was there any unusual or particularly effective use of lighting?

· How was music used in the film?
	Heinemann Media 2 Narrative chapter pages 6–11

	5
	Production elements
	· Camera techniques – what camera angle is used most? What variations are used and to what effect?

· Lighting – are scenes lit realistically or for effect? What examples can be found for each?

· Editing – is the editing naturalistic or realistic?

· Sound – what are the uses of diegetic and non diegetic sound?

· Mise-en-scene – how does the visual composition develop the story and the narrative possibilities?
	Heinemann Media 2 Narrative chapter pages 14–20

	6
	Story elements 
	· Openings and closings – how does information we are given at the start of the film give clues about the narrative. How does the closing scene resolve the narrative and relate to the opening and development of the film?

· Character – describe the way the characters are constructed

· Setting – what role does the setting play?

· Time – how is time structured?

· Cause and effect – what are the cause and effect links that move the narrative along?
	Heinemann Media 2 Narrative chapter pages 21–34

	7
	Combination of production and story elements
	· How do production and story elements combine to engage the audience?
	Heinemann Media 2 Narrative chapter page 36

	8
	
	Revision and reinforcement using key discussion topics from the Heinemann Media Unit 3 web update.
	Heinemann Media Unit 3 web update

	9
	
	SAC 1 
	See Heinemann Media Unit 3 web update for sample SACs


Media production skills and Media design plan 

In Media production skills Learning Outcome, the main aim of the outcome is for students to develop production skills in an area they may wish to pursue in both the Media production plan and Media process School Assessed Task. It is usual that students complete two discreet exercises. In the Media production design students prepare a plan for the Media product which forms the SAT in Term 3. It is normal for the plan to conform to the usual form of a plan appropriate to the selected medium such as treatment, screenplay and storyboard for video. The VCAA has a table of mandated lengths for the Media product which may be summarised as:

	Medium 
	Length or time 

	Video 
	4–10 mins

	Animation 
	30 secs–5 mins

	Audio/radio 
	4–10 mins

	Photographic 
	10–15 pieces – must be developed and printed by the student

	Print 
	8–12 pages – must be printed by the student

	Multimedia 
	A work that takes approximately 10 minutes to navigate


	Media production skills – Area of Study 2

	Week 
	Key knowledge 
	Activities/Key questions
	Text reference 

	1
	Production plan specifications 
	Research how a plan is constructed; script or storyboard a short sequence.
	Heinemann Media 2 Production chapter pages 126–30 (students will also benefit from reading the Storytelling chapter in Heinemann Media 1)

	2
	Possibilities and limitations of equipment 
	Experiment with appropriate equipment.
	Heinemann Media 2 Production chapter pages 121, 124–25

	3
	Operation of equipment 


	Create an example of a product or a piece illustrating the use of equipment e.g. a short video to produce a specific reaction in the audience.
	Heinemann Media 2 Production chapter Media skills pages 118–25

Learning activity
Media skills case study Part A page 118

	4
	Operation of equipment and exploration of aesthetics or qualities
	Create an example of a product or a piece illustrating the use of equipment e.g. a short video to produce a specific reaction in the audience.
	Heinemann Media 2 Production chapter Media skills pages 118–25

Learning activity
Media skills case study Part B page 121

	5
	Exploration of aesthetics or qualities and evaluation 
	Examine the aesthetic qualities of pieces in the same medium as the students and see how their work conforms to that aesthetic.
	

	Media production design plan – Area of Study 3

	6
	Planning, research and exploration – including intended audience for Media production 
	Brainstorm mediums and genres to select which one the student will use. 

Investigate influences and examine similar works to the medium and genre selected. Construct an intended audience and look at how they may be engaged and how their expectations and knowledge may shape the creative process and the work.

Key questions

· What are you going to make?

· Why are you making it? Who are you making it for?

· What will you need to make it?
	Heinemann Media 2 Production chapter pages 110–16

	7
	Examination and exploration of specifications appropriate to the chosen Media form
	Examine the specific specifications in the selected medium such as treatment, screenplay, shooting script and storyboard for video production.

Examine the conventions of a Media design plan in the selected medium.

Key questions 

· How are you going to make your product? 

· Where are you going to make your product?

· Who is needed to assist you in the making of your product?
	Heinemann Media 2 Production chapter page 117

	8
	Creation of a Media production design
	Using a visual diary or similar folio style book students create a media production plan. Remember that visual displays are an important part of this task. Storyboards, page layouts, mock-ups of front covers, sketches of intended photos or designs, visual layouts of webpages are important parts of the design process and the plan. 

Remember too these are individual and creative processes; each plan must be the result of the students working through the process in their own way. It is generally better not to have a formulaic approach to this area and not to proscribe the way the folio should look – some students will type, some will write – some will be more visual while others will be more literary.
	Heinemann Media 2 Production chapter pages 126–47 depending on medium selected (students will also benefit from reading the Storytelling chapter in Heinemann Media 1)



	9
	Creation of a media production design
	Continue to create media production design plan.

N.B. This is assessed as S or N for Unit 3 but must be retained by the student and handed in as part of the SAT where it forms part of the graded assessment in the criteria.
	


Unit 4

Media process, Social values
and Media influence

Areas of Study

Unit 4 will generally consist of between fourteen and fifteen weeks of class time and a swot vac before the exams.

Media process – This is the making of the Media product which was designed in the Unit 3 Media design plan. Along with the Media production skills exercises, this forms part of the SAT. The SAT grades are subject to external review and VCAA may select your school for review. This involves two reviewers coming to the school, looking at all the media products and reviewing the grades. 

Much of the work for the Media process part of the course will, by its very nature, be done outside the classroom and certainly outside of class time. The wiser students will begin their Media product early. It is valuable to use class time for consultation with students, viewing of rushes, mock-ups and generally overseeing the editing of works in progress. 

If there is more than one Year 12 Media class operating it is highly recommended to stagger the production dates.

Social values – This involves examining the social values in which a text is selected by the teacher. It requires examining the social values held in the society at the time the text was produced, seeing how those social values are seen in the text via representations and so on and assessing whether the text supports or challenges the dominant social values of the day. 

Media influence – This involves examining the ideas of the perceived power of the media and of media texts. This is a very theoretical unit and there is no proscribed viewing component. Much of the work in this unit is concerned with the perceived effect of the media on those who consume it. The central positions in the debate are that audiences are either passive and absorb meaning or that they are active in the construction of meaning – this is mediated by factors such as class, gender, ideology etc. A number of theories are examined, arguments and evidence are evaluated and the consequences of the various theories such as regulation of media content are looked at.

Unit 4 presents itself in three discreet blocks. These blocks can be presented in a number of ways but the main constraint is that the marks for the SAT are generally due around the end of Term 3. The following presents one model but it could be changed so that the SAT is first, then both theory Areas of Study would follow or either theory area first followed by the SAT then the other theory unit. There is no preferred model and the choice will be dependent on school resourcing, teacher expertise and student interest. It is also valuable to use the final weeks to recap the course and to do sample exams – past exams for this purpose can be found on the VCAA website http://www.vcaa.vic.edu.au 

	Social values – Area of Study 2

	Week 
	Key knowledge 
	Activities/Key questions
	Text reference 

	1
	How attitudes are formed and held in society. How these may be found in a text 
	Key questions 

· What are social values?

· How are they seen in the text? 

· Whose social values does the text reflect?
	Heinemann Media 2 Social values and social contexts chapter pages 40–43

Learning activities pages 42 and 43

	2
	Screening of texts. The production period and context of the text
	View text/s – give students background to text’s history, production period and why the text has been chosen for study.
	For a list of recommended texts suitable for analysing social values see Heinemann Media 2 and/or the web updates

	3
	Social values in the production period. How these shape the text. How they are found in the text
	Prepare a table showing major events of the production period. Find and present other cultural products of the time.

Key questions 

· What events were happening at the time the text was being made?

· What effect did this have on the social values of the time? 

· Do we see evidence of this in the text?

· How are the representations in the text constructed?
	Heinemann Media 2 Social values and social contexts chapter page 44

Learning activity page 44 and then specific questions according to the medium chosen:

Print – page 45

Film – page 53

Television – page 48

Animation – page 58

	4
	The extent to which the text supports and/or challenges the social values of the time
	Key questions 

· Did the majority of the people at the time feel the same way?

· What about oppositional views?

· What evidence of these is there in the text?

Complete SAC task.
	Heinemann Media 2 Social values and social contexts chapter specific questions according to the medium chosen:

Print – page 45 – learning activity page 47

Film – page 53 – learning activity page 57

Television – page 48 – learning activity pages 52 and  53

Animation – page 58 – learning activity page 61

	Media process – Area of Study 1

	Week 
	Key knowledge 
	Activities/Key questions
	Text reference 

	5
	Media process
	Consultation between students and teacher.
	Heinemann Media 2 Production chapter (students will also benefit from reading the Storytelling chapter in Heinemann Media 1)

	6
	Media process
	View rushes of student productions if video. Contact sheets/proofs for photography. Page proofs for magazines etc.
	

	7
	Media process
	Produce and edit.
	

	8
	Media process
	Produce, edit and finalise.
	

	Media influence – Area of Study 3

	Week 
	Key knowledge 
	Activities/Key questions
	Text reference 

	9
	Communication theories and/or models
	Present a timeline of the main theories. Summarise the main theories.

Key questions 

· Does the Media influence us?

· Who says so?

· How does it influence us?

· Why are people concerned about the influence of the media?
	Heinemann Media 2 Media influence chapter pages 69–70

	10
	Theories of audience 
	Collect examples of reporting about media influence.

Key questions

· Who is the audience claimed to be influenced by?

· How do the various theories see the position of audiences?
	Heinemann Media 2 Production chapter pages 71–86

Learning activities for each theory

	11
	Evaluation of arguments and evidence 
	Research the various studies that have been conducted into media influence and evaluate them.

Key questions 

· Who formulated the studies?

· What were their conclusions?

· What problems do you see with the theories?

· What are the results of these studies? 
	Heinemann Media 2 Production chapter pages 95–99

Learning activity page 97

	12
	Regulation of media content
	Investigate how Australia classifies texts and the role of government bodies such as the Film and Literature Classification Board. Investigate which media industries are self-regulating.

Key questions 

· Why do we need to classify texts? 

· What is the theoretical base for classification?

· What effect does classification have? 

· Do you agree with the classification system in general and in specific cases?
	Heinemann Media 2 Production chapter pages 90–94

	Revision and exam preparation

	13
	Narrative 
	Revise the key knowledge of story elements: openings and closings, character, setting, structure of time, cause and effect, point of view, narrative progression.

Revise the key knowledge of production elements: camera shots work, lighting, visual composition, acting, sound and editing.
	Heinemann Media 2 Narrative chapter pages 36–37

	14
	Social values 
	Revise the key knowledge areas: the context in which the text was produced, the social values of the production period, how the social values are seen in representations in the text and how the social values in the text support and/or challenge the dominant social values of the time.
	Heinemann Media 2 Social values and social contexts chapter pages 64–65



	15
	Media influence
	Revise the key knowledge areas: the communication theories/models, the theories of active and passive audience, the arguments and evidence of media influence, evaluating that evidence and the ideas of regulation regarding media content and ‘protection’ of the audience.
	Heinemann Media 2 Media influence chapter pages 100–101, 106–107

	16
	Practice exams
	Complete past exams.
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